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like Best investment opportunities

Being specialised in residential real estate, the multidisciplinary team of B IMMOBILIER consultants provide their 
clients with advice in real estate, finance and tax issues.

As a responsible Luxembourgish real estate developper, B IMMOBILIER works closely with Maisons LOGINTER a 
building company of traditional low energy and passive houses and with MASSIV-PASSIV specialist in massive wood 
passive houses. Residential blocks are planned in close collaboration with the well-known real estate developper 
Arend & Fischbach. B IMMOBILIER proposes more than 350 objects all over the country.

Residential block Ascot House
LUXEMBOURG-WEIMERSKIRCH

21 apartments, studios, penthouse apartments from 57 to 205 sqm
1 to 5 bedroom apartments. Off-plan purchases.  
Crossroad rue Schetzel / rue de Kirchberg in Luxembourg-Weimerskirch.  
Near European Quarter in Kirchberg and Luxembourg City Center.
Excellent development and investment opportunity. 3 % VAT included.

Residential compound Auf Berg
MAMER

Newly developped area “Auf Berg” in Mamer, near the European School 
and the Josy Barthel Lyceum
Ground from 2,15 to 5,45 acres for new constructions. Off-plan purchases. 
Low energy and passive Houses built by MAISONS LOGINTER and 
MASSIV PASSIV.
Excellent development and investment opportunity. 3 % VAT included.

Residential block Carrara
LUXEMBOURG-WEIMERSHOF

31 apartments, studios, penthouse apartments from 57 to 169 sqm
1 to 4 bedroom apartments. Off-plan purchases.  
Crossroad rue des Labours / rue des Carrières in Luxembourg-Weimershof.  
Near European Quarter in Kirchberg, Shopping Mall Auchan and just 
opposite the newly built KPMG Headquarter.
Excellent development and investment opportunity. 3 % VAT included

B IMMOBILIER
contact@b-immobilier.lu
www.b-immobilier.lu

44 rue de Vianden
L-2680 Luxembourg
T 26 44 13 88

7 rue du Marché
L-9260 Diekirch
T 26 81 13 99

B
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CHAIRMAN’S REMARKS

Welcome to the Q1 2014 issue of Connexion, the  
AMCHAM luxembourg news magazine!

The year 2014 is off to a good start in luxembourg. 
The government is settled in and starting to implement 
a program which is business-friendly and does not 
include transaction taxes or increased business taxes. 
We wish this government well and offer our partnership 
to make luxembourg stronger and more successful, 
both now and in the future.

At AMCHAM, we are starting the year with the biggest 
membership in our history, seven established com-
mittees serving the full range of needs of the business 
community—and this, our excellent news magazine! 
Our goals for 2014 are to protect, improve and pro-
mote a business-friendly environment in luxembourg; 
strengthen our relationship with the key luxembourg 

decision-makers in government and the private sector; 
inform and provide networking opportunities for our 
members; lobby for the successful implementation of 
a Transatlantic Trade & Investment partnership (TTIp) 
between the u.S. and Europe; and serve the needs of 
our members. 

Enjoy our events—and remember, we are here to serve 
you. If you like our events and program, tell your friends 
and encourage them to join us. If you have a question 
or critique, engage with us so we can find a solution. 
If you have ideas, topics or suggestions, contact us!

paul Michael Schonenberg
Chairman and CEO

A WORD

From the Chairman

With respect and 
my best regards,

Dear Colleagues and Friends,
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NEW MEMBERS

Chartered

Capita Fiduciary S.A. 

Representative: Nicholas procopenko

Title: Senior Manager

16, avenue pasteur 

l-2310 luxembourg

Tel.: (+352) 44 09 29

Fax: (+352) 44 17 53

Email: nicholas.procopenko@capita.lu

www.capitaassetservices.com 

Your premium corporate services provider in luxembourg.

Capita Asset Services in luxembourg focuses on the provi-
sion of corporate services delivered with a highly professional 
and personalized touch.

Our team has a wealth of experience and knowledge in account- 
ing, company law and administrative services to provide the 
following:

•	 Setting	up	a	Luxembourg	entity

•	 Company	administration	and	secretarial	services

•	 Organization	of	your	business	platform

•	 Domiciliation	services

•	 Accounting	services

•	 Tax	administration	services

•	 Fund	administration	(SIF,	SICAR)

Capita Asset Services offer pan-European services from offices 
in Amsterdam, Budapest, Dublin, jersey, london, luxembourg, 
Frankfurt and Zurich. We also provide contact support through 
our New York and Singapore representative offices.

We are Capita Asset Services, a division of Capita plc, a FTSE 
100 company and the uK’s leading provider of business process 
management and integrated professional support solutions.

We firmly believe that one size doesn’t fit all, so our solutions 
are specifically designed around our clients’ needs. Whether 
it’s providing corporate, private client, treasury debt or fund 
administration or shareholder and employee solutions, Capita 
Asset Services can help you manage and grow your business.

Further information about our full range of expertise can be 
found at www.capitaassetservices.com or by email to Bruno 
Beernaerts: bruno.beernaerts@capita.lu

Corporate

Alpha Financial Markets Consulting  

Representative: Nicolas xanthopoulos 

Title: CEO 

72, grand-Rue

l-1660 luxembourg

Tel.: (+352) 858 343

Email: nicolas.xanthopoulos@alphafmc.com

www.alphafmc.com

Alpha is the leading consulting firm specializing in the fund in-
dustry in Europe. We are based in the uK, luxembourg, paris 
and New York. We currently employ c. 80 consulting staff and 
a number of approved associates (industry experts and busi-
ness analysts). We have worked for over 100 major fund industry 
players (asset managers, fund administrators and Mancos), all of 
whom may be referenced. We support our clients through:

We support our clients through strategic consulting, project im-
plementation, fund administration services benchmarking, out-
sourcing & offshoring.

Our competition is the major consulting firms. We expect to bet-
ter our competition in quality, cost effectiveness and delivery.

C.H. Robinson 

Representative: Hervé Checchini

Title: Branch Manager 

Cubus C3 Rue peternelchen 

l-2370 Howald

Tel.: (+352) 691 225 008

Fax: (+352) 266 447 447

Email: lux-Sales@chrobinson.com

www.chrobinson.com

C.H. Robinson and its affiliates form one of the leading freight 
forwarders in the world. In Europe, the company counts a 
dynamic network of offices throughout 13 countries. Our mo-
tivated, multilingual and customer-focused employees apply 
their local knowledge and expertise to every transport chal-
lenge and build strong, personalized relationships with the 
customers we serve. From local truck transportation to global 
supply chain management systems, from produce sourcing 
to payment services, and from consulting to logistics out-
sourcing, C.H. Robinson supplies a competitive advantage to 
companies of all sizes.
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NEW MEMBERS

You want your files to be protected and stored safely?

We have the ultimate backup solution for you and your business

Are you looking for a PC or help with your network?

www.netcare.lu - info@netcare.lu

www.ultimatebackup.eu - info@ultimatebackup.eu

Our automated and fully encrypted online backup solution for Windows.
Your files will be safely stored in a data center in Luxembourg. Please
contact us for a free evaluation of your backup plan.

We have a solution that will fit your business.

Hogan Lovells (Luxembourg) LLP

Representative: gérard Neiens

Title: partner

10A, rue des Mérovingiens

l-8070 Bertrange

Tel.: (+352) 26 97 76

Fax: (+352) 26 97 76 999

Email: gerard.neiens@hoganlovells.com

www.hoganlovells.com

Hogan lovells is one of the leading global law firms. Our distinct- 
ive market position is founded on our exceptional breadth of 
our practice, deep industry knowledge and our “one team” 
global approach. Formed through the combination of two top 
international law firms, Hogan lovells has over 40 offices in 
Asia, Europe, latin America, the Middle East, and the united 
States. With a presence in the world’s major financial and 
commercial markets, we are well placed to provide excellent 
business-oriented advice to our clients locally and internatio-
nally.  

Prolingua Language Centre

Representative: Fernand Wolter  

Title: CEO & Manager

villa lotti, 45A, avenue Monterey 

l-2163 luxembourg

Tel.: (+352) 40 39 91 0

Fax: (+352) 24 86 10 2

Email: info@prolingua.lu

www.prolingua.lu

prolingua language Centre has, together with a team of over 
70 dynamic and professional trainers, used its more than 30 
years of experience, offering an average of 30,000 hours of 
training per year, to forge a strong reputation for needs ana-
lysis of both private individuals and companies, for quality 
language training and for the creation of tailor-made products 
which match clients’ needs. However specific or precise the 
students’ needs may be, everybody will find a solution in the 
wide range of services. Furthermore, in luxembourg prolingua 
is the only member of the EAQuAlS (Evaluation and Accredi-
tation of Quality language Services) Association, which gua-
rantees a consistently high level of service for both the training 
and support services.
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NEW MEMBERS

Analie Tax & Consulting 

Representative: laura Foulds

Title: Managing Director 

36 Op der Tonn

l-6188 gonderange

Tel.: (+352) 267 838 84

Email: enquiries@analietax.com

www.analietax.com

Crestbridge S.A.

Representative: Yves Cheret

Title: Director 

9a, blvd prince Henri

l-1724 luxembourg

Tel.: (+352) 26 215 410

Fax: (+352) 26 215 450

Email: yves.cheret@crestbridge.com   

www.crestbridge.com

Small Business

Fund Advisers Europe  

Representative: paul Evans

Title: Director 

31, rue Michel Engels

l-1465 luxembourg

Tel.: (+352) 24 69 31 1

Fax: (+352) 24 69 31 31

Email: pje@fundadviserswm.com   

www.fundadvisers.eu 

IF Conseil S.à r.l. 

Representative: Isabelle Ferlin

Title: Coach & Human Resources Consultant

99, avenue gaston Diderich

l-1420 luxembourg

Tel.: (+352) 661 197 123

Email: gianisa@pt.lu   

www.ifconseil.com 

My Keysolution S.à r.l. 

Representative: Christine Kaluza

Title: CEO 

19, rue Cunegonde

l-8221 Mamer

Tel.: (+352) 27 39 71 72

Email: christinekaluza@my-keysolution.com

www.my-keysolution.com
please contact us:  phone: (+352) 43 17 56

 Fax: (+352) 26 09 47 04

 E-mail: info@amcham.lu

WANT TO REFER
A COMpANY TO
BECOME A
MEMBER OF
AMCHAM?

400, Route d’Esch
L-1471 Luxembourg
Phone: +352 49 48 48-1
Fax: +352 49 48 48-2900
info@lu.pwc.com

We focus on three things:
Assurance, Tax and Advisory Services.
Our knowledge and expertise are all yours to 
use to reach your goals.
So, first, we start getting to know you and 
what drives you most.
What you tell us is determinant to make the 
most of our 2,300 people in Luxembourg and 
to help you create the value you’re looking for.

© 2014 PricewaterhouseCoopers, Société coopérative. All rights reserved. In this document, “PwC Luxembourg” refers to PricewaterhouseCoopers, 
Société coopérative (Luxembourg) which is a member firm of PricewaterhouseCoopers International Limited (“PwC IL”), each member firm of 
which is a separate and independent legal entity. PwC IL cannot be held liable in any way for the acts or omissions of its member firms.

www.pwc.lu

Comply
Optimise
Innovate
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SPECIAL FEATURE 

What is a simplified S.à r.l.?

•	 A	starting	capital	of	1	EUR

•	 Obligation	to	reach	12,500	EUR	in	five	years

•	 Compulsory	capitalization	of	25%	of	the	profit

•	 Option	to	transform	into	a	standard	S.à	r.l.

•	 Standardized	company	statutes

•	 Registration	online	or	in	person

•	 Incorporation	within	24	hours

•	 Management	and	ownership	by	one	or	more	

•	 One	simplified	S.à	r.l.	per	resident	physical	person

Fostering entrepreneurship in luxembourg has never been an 
easy task. Could the launch of a new, simplified, fast-to-set-up 
and low-cost type of company help win the battle and make 
luxembourg the place to be for startups and entrepreneurs? 

On February 4, the AMCHAM NBE Committee held a packed 
event	to	call	for	the	speedy	creation	of	the	“simplified	S.à	r.l.”1 
structure in luxembourg. In their words, the “111” company: 
a company that can be set-up by one person in one day with 
one euro. 

Three factors drove the NBE Committee to conclude that it 
was time to publish a manifesto2 in order to raise awareness 
of the issue. First, in 2011 the luxembourg Chamber de Com-
merce	published	a	paper	describing	the	simplified	S.à	r.l.	and	
the current government’s recently published agenda3 includes 
the intent to realize this. Second, we need to ensure moment-
um on the initiative so that it can be implemented soon. Third, 
how the legislation is implemented is very important for the 
resulting system to be effective and useful.

As anyone who has spent some time in luxembourg can 
attest, the country offers quite a number of well-paid private 
and public sector jobs, as well as a very generous social 
benefits system; however, in the past it has also, unfortunate- 
ly, imposed a paternalistic, stiff and knotty process to set 
up companies that is in dire need of modernization. This is 
compounded by a culture of merciless rumor mongering in 
the ranks of the safely employed regarding bankruptcy, where 
every failure is whispered to be malicious or fraudulent. In this 
culture, an entrepreneur is by definition a selfish, corrupt and

greedy opportunist, and from whom the government must 
shield innocent consumers. This explains the rigidity of the 
current system. 

But this is at direct odds with the extensive entrepreneurial 
drive that the government has launched, that both publicly and 
privately funded incubators and accelerators cater to, and that 
is a continual topic in the luxembourgish business press. In 
this light, an entrepreneur is someone who combines creat- 
ivity, innovation, hard work, risk taking and optimism in order 
to create his or her own job and revenue, while making a 
contribution to society. 

A	successful	 implementation	of	the	simplified	S.à	r.l.	will	 fos-
ter entrepreneurship and make it easier for young people or 
career changers to embrace an entrepreneurial career. It will 
contribute to social inclusion, allowing many to create their 
own jobs and avoid unemployment. It will make luxembourg 
a place to be for startups, attract foreign project owners and 
promoters and, ultimately, drive economic growth.

Trade Permits: Consumer Protection 
or Corporatism?
In addition to the new company legislation, a reform of the 
trade permit legislation is urgently necessary. There is no need 
for every activity and service carried out in luxembourg to be 
government regulated. Most modern economies only oblige 
those professions that require very specialist skills to be a 
member of a professional association that controls qualifica-
tions to be able to practice that profession. The general public 
decides whom they are going to engage, and this very quickly 
determines which businesses flourish and which ones perish.   

Educational qualifications do not make a person good in sales 
or cash management. A declaration made in front of a notary 
that a person has not been bankrupt does not mean that they 
will not go bankrupt in the future. Businesses go bankrupt 
through no fault of their own: supply chain disruptions, bad 
market timing, customers who don’t pay and natural disasters, 
to name a few. It should not be a crime to have gone bankrupt, 
unless the bankruptcy is fraudulent.

However, luxembourg concerns itself with ensuring that any-
body who wants to set up a business has certificates to prove 
that they are educated to levels decided by public officers and 
that they have never had a business failure in the past. Today, 
no company can engage in a business activity in luxembourg 
unless they are granted a business trade permit.

The “111” Company 
Supporting Growth in Luxembourg
By Members of the AMCHAM New Business & Entrepreneurship (NBE) Committee:  
Jed Grant, Chairman; Pedro Castilho, Vice-Chair; Karl Horsburgh

1	 Chambre	de	Commerce,	“Actualité	&	tendances	n°8	:	Une	société	à	responsabilité	limitée	simplifiée	pour	soutenir	la	croissance”,	 
january 2011 (www.cc.lu/uploads/tx_userccpublications/A_T_8.pdf) 

2 See “The 111 Company Manifesto” at http://bit.ly/1ofelv1 
3 www.gouvernement.lu/3322796/programme-gouvernemental.pdf (page 54) 
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SPECIAL FEATURE 

Nevertheless, professionals engaging in certain activities 
which are intellectual in nature and which they exercise in 
their own name, as a sole trader without creating a company, 
do not require any prior authorization to begin business act-
ivity: these professionals include, for example, ergonomists,  
interpreters, journalists, freelance journalists, writers, re-
laxation therapists, dog groomers, translators4, web ana-
lysts and many more. If one of these same activities is 
carried out in the form of a commercial company, the very 
same professionals must obtain a business trade permit. 
The activities of trade include wholesale trade, retail trade, 
provision of commercial services, services which are intel-
lectual in nature and provided by a commercial company, 
and industrial activities.  

The trade permit is granted to the business if the person 
responsible for managing the business has the required 
qualifications and professional integrity and if the business 
has a fixed physical establishment in luxembourg. In order 
to obtain this permit, the applicant must prove at least se-
condary education by means of a copy of their certificates, 
diplomas or certificate of successful completion, 
and a minimum professional experience, proven 
in luxembourg by a certificate of affiliation to the 
Centre Commun de la Sécurité Sociale, a certifi-
cate of affiliation to the Caisse Nationale d’Assu-
rance pension, or a copy of a previously held busi-
ness permit, or, proven in Europe, by a European 
certificate of experience delivered by the com-
petent authority or body of the country of origin, 
which is generally a professional association.

Still, the activities of general trade do not include specifi-
cally regulated activities, such as real estate, the HORECA 
sector, travel agents; intellectual services subject to higher 
education such as an architect, surveyor or engineer; and 
liberal professions subject to special qualifications such 
as lawyers, certified accountants, réviseurs d’entreprises, 
doctors and so forth.    

Though we understand that some professions really need to 
be regulated, we frankly wonder where, in general, consu-
mer protection ends and corporatism begins. 

Consequently, we believe that most activities should no lon-
ger require a business permit at all. Specifically regulated 
commercial activities which are subject to a permit today, 
such as those outlined above, should be regulated by their 
relevant professional association, which may be subject 
to government regulation. Individuals should not require 
a government issued business permit for their company 
unless there is a clear need for consumer protection in their 
general activity that only the government can provide. This 
would save time and money for entrepreneurs and govern-
ment. The entrepreneur can get going immediately without 
waiting for months before someone decides if they are al-
lowed to open. 

luxembourg must create jobs. This requires continuous 
new business with new ideas. The government can surely 
better use all the civil servants dealing with files and gran-
ting of business permits which add no consumer protection. 
let the public choose with whom they do business. Those 
that do not deliver quality services at competitive prices will 
have to adapt or perish.

The Need for an Entrepreneurial Culture
In this light, starting a new business is also a risky venture 
for the entrepreneur. In luxembourg, as in many conserva-
tive countries, the fear of failure created by an “everyone will 
judge me” mentality often causes people to avoid starting a 
new business. When layoffs in the private sector happen, they 
are usually for economic reasons and therefore the blame can 
be externalized, either onto “the economy” or specifically onto 
“the management”, but they don’t reflect badly upon the indivi-
dual. When one starts their own business the game changes. 
There are no more excuses; only results. While many people 
dream of “being their own boss”, very few actually have the 
gumption, savvy and discipline to make this happen. 

Many people live comfortable, easy and low-risk lives. How-
ever, settling for this mediocre result and tossing your dreams 
out the window is no path towards a fulfilling life. So some of 
us evaluate the risks carefully and become our own masters. 
Success is achieved through trying, and trying most often 
ends in failure. 

Yet to bury your dreams without a try is 
a failure. To give up without even making 
a start is the greatest failure of all. While 
luxembourg has taken admirable steps 
towards encouraging and coaching entre-
preneurs, far too many people are wor-
king in the “startup industry” rather than 
actually creating startups. We should en-
courage entrepreneurs to take risks and 

work towards their visions by assuring them that their efforts, 
even if unsuccessful, are appreciated. We should offer them 
praise and constructive critique so that their plans will suc-
ceed or that they will learn and try again with more experience 
and understanding. The fear of failure is no reason for them 
to hold back. And we should not judge them negatively when 
things don’t work, for at least they will have tried.

4 who may submit a request to be certified by the Ministry of justice to be able to perform official translations

One Person, One Day, One 
Euro: Join the movement!

Together, we must show the will and availability to help 
the Ministry of the Economy & Foreign Trade launch 
the	simplified	S.à	r.l.	as	soon	as	possible	and	thus	un-
lock the potential of many small entrepreneurs to make 
a contribution to economic growth in luxembourg. 

Following the strong support shown at the aforemen-
tioned AMCHAM NBE event, a petition was launched 
asking Deputy prime Minister and Minister of the Eco-
nomy & Foreign Trade, Etienne Schneider, to launch 
the	“111”	company	(simplified	S.à	r.l.)	and	make	Luxem-
bourg the place to be for startups and entrepreneurs.

Read the manifesto. 
visit: http://bit.ly/1ofelv1

Sign the petition. 
visit: http://chn.ge/1fmj43Q 

join the movement, and let’s make luxembourg the 
place to be for startups and entrepreneurs! 

“I have not failed. 
I’ve just found 
10,000 ways that 
won’t work.” 

—Thomas A. Edison
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BMW 
Diplomatic Sales

Sheer
Driving Pleasure

BMW EfficientDynamics
Less emissions. More driving pleasure.

Environmental information (RD 19/03/04): www.bmw.be 5.6-10.5 L/100 KM • 149-244 G/KM CO2

JOY KNOWS NO BOrDerS.
As a member of the Corps Diplomatique, a European institution or an international organization, you know that things can be quite different 
from one country to another. One thing we want to keep unchanged, is your joy of driving a BMW. Our dedicated team perfectly understands 
the constraints of your mission and is used to finding the best solutions in the shortest lapse of time and providing you with a full service.  
This includes delivery of your personalized car anywhere in the world while respecting local specifications. And in addition, we offer you 
particularly attractive sales conditions. Because we just love to push back frontiers. 

BMW DiPLOMatic SaLeS.

arnold Kontz
184, Route de Thionville • L-2610 Luxembourg • Tel. 49 19 41-1
bmw@arnoldkontz.lu • www.arnoldkontz.bmw.lu

BMW16319_Kontz Diplo Sales BMW X5_A4.indd   1 4/03/14   15:23
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Figuring out what you want your living legacy to be can bring 
fulfillment, purpose and a sense of pride to your life, said 
Brandi Karlstedt, Executive Coach at CoachDynamix, at the 
February ABAl event. The challenge is taking the right steps 
to achieve this goal.

The new year brings new opportunities to reflect on your life, 
Karlstedt said, explaining that legacies are not just about wills 
and laws. “It’s about making an impact,” she said.

But what impact do we have on the people in our lives or even 
the world in a wider context? Making a difference seems like a 
hard task, especially in the hubbub of lives already busy with 
work, hobbies, families and friends. 

Karlstedt said that it’s easy to drop such a seemingly enorm-
ous task off the to-do list. “Who has time for that?” she asked. 
“like little mice we keep the wheel spinning.”

Finding Out What You Really Want
Taking a time-out to reconsider our choices, can, however, be 
a positive exercise and beneficial to focusing the limited time 
and energy we have, Karlstedt explained. It allows us to ana-
lyze our strengths, and how we use them to make the impact 
we want to make, she said.

“You are going to have a legacy. It’s inevitable,” Karlstedt  
added, so you might as well make this legacy what you want  
it to be and experience it while you’re alive.

Where to start though? You might want to seek inspiration 
from people who have created a living legacy that is sure to 
outlive them for a long time. Contemporary icons such as 
Aung San Suu Kyi have shown what can be achieved through 
strength and determination. A historical figure like Alfred Nobel 

shows how a legacy can change —as the inventor of dynamite 
and the founder of the Nobel prize, he went from being the 
“Merchant of Death” to the champion of peace.

However, there’s no need to reach for the stars straight away. 
Rather, Karlstedt recommends really thinking about what it is 
that you want. “very few people know what they really want,” 
she commented. “It’s hard to know what you really want.”

Smart Goals to Make You Come Alive
Whether you want to become a better leader in your com-
pany or contribute more to the community, setting a goal is im- 
portant because it provides motivation. Once you know what 
you want, you can start figuring out how to get there.

Karlstedt recommended five guiding principles when putting to-
gether your legacy plan. goals needs to be specific, measurable, 
achievable, realistic and timely —or S.M.A.R.T. The “grand” idea 
of legacy needs to be brought to a personal level, the coach said.

Creating your living legacy is not just a way to have an impact 
on the world around you but also to have more influence on 
your own life. Decision-making becomes easier, Karlstedt 
said, because you are no longer blocked, not knowing what 
you want or where to start.

At the same time, Karlstedt said that as our lives change, our 
ambitions and legacies can too. Our living legacy is not (yet) 
set in stone.

Or, in the words of American author, philosopher and civil 
rights leader Howard Thurman, “Don’t ask yourself what the 
world needs. Ask yourself what makes you come alive and 
then go do that. Because what the world needs is people who 
have come alive.“

Create Your Living Legacy  
and “Come Alive”
By Cordula Schnuer, wort.lu/en Photo: Stephen Roberts

Brandi Karlstedt (Coach Dynamix), Marios Paras (AMCHAM)
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u.S. citizens living in luxembourg were encouraged to register 
for the Smart program by America’s new Consul to luxem-
bourg at an ABAl lunch last season. 

patricia Neary, who arrived in luxembourg a month ago from 
her last posting in Nigeria, urged u.S. nationals to sign up so 
that the embassy can keep in touch in the event of an emer-
gency. 

“I promise I won’t be filling your inbox with emails,” said Neary. 
“Most of the time, the purpose is to know who is here so we 
can reach you and contact you and let you know if there is a 
travel warning, travel alert or maybe there’s a specific mes-
sage that could be a social, maybe there’s a blue grass band 
playing at the embassy and we want you to come and join us.”

Neary outlined the services provided by the u.S. Consul, 
saying that each year the embassy receives around 4,000 
requests for information. 

She described her role as being about the “Facebook mo-
ments”. “These are those times when you want to share, when 
you are moving, when you have a child, when life’s good and 
you want to travel,” she said. 

The different formal processes required for travelling to or 
working in the u.S. were explained in detail. The visa waiver 

program or ESTA, benefiting nationals of countries such as 
luxembourg who are traveling to the u.S., drew some ques-
tions from attendees. While the process can be done online at 
a cost of 14 uSD and allows a maximum of 90 days’ travel in 
the u.S., a few individuals were skeptical about the practice. 

Neary stressed, however, the ease of the service, compared 
with applying for a visa. She also urged anyone planning to 
travel with an ESTA form not to hire a third party to acquire the 
document. 

“Many people have been paying quite a lot of money to a facili-
tator or a computer-knowledgeable person to do this for them. 
It’s extremely simple,” she said. 

The new Consul previously served in Washington, pakistan and 
Nigeria. Before joining the Foreign Service, she taught lang- 
uages at the university level and worked as a simultaneous 
interpreter. patricia’s home is in Staunton, virginia, in the  
Shenandoah valley.

The Consul offers a walk-in for u.S. citizen services every 
Thursday when American visitors can stop by without an ap-
pointment. 

To find out more about U.S. Consul services in Luxembourg, 
visit luxembourg.usembassy.gov.

New U.S. Consul  
Promotes Smart Program 
in Luxembourg
By Jess Bauldry, wort.lu/en Photo: Robert Prendergast

Tim Ponce, Patricia Neary (U.S. Embassy) & Marios Paras (AMCHAM)
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Horizon 2020, the new 2014-2020 European framework pro-
gram for research and innovation which boasts a budget of 
nearly 80 billion EuR, aims at creating jobs and growth in 
Europe by bringing great ideas to the market. Its comprehen-
sive coverage of topics and advantageous funding schemes 
makes Horizon 2020 an opportunity that innovative compa-
nies, both in Europe and the u.S., should have on their radar. 

One Horizon 2020 priority is to promote Europe’s modern 
“industrial leadership”—especially through the use of ICT and 
other enabling technologies. Specific calls for proposals ad-
dress big data and open data as central building blocks of the 
future digital content and information management. 

“Big Data and Open Data Innovation and Take-up (ICT-15-
2014)” is one of the first ICT calls for proposals launched in 
December 2013. The European Commission has allocated 
50 million EuR to this topic, which aims at developing and 
deploying technologies that will increase the competitiveness 
of companies and organizations that have to deal with vast 
amounts of data. At the European Commission, it is the Data 
value Chain unit of Dg CNECT, based in luxembourg, that is 
in charge of this call. 

It is expected that funding will occur for one collaborative pro-
ject that will establish a European open data integration and 
reuse incubator for SMEs. This platform will then foster the de-
velopment of open data supply chains and educate and assist 
new users. This will happen through mini-calls for grants tar-

geting SMEs with the aim to help them develop their innovative 
products and services. 

The call ICT-15-2014 also foresees collaborative projects on 
innovation and technology transfer in multilingual data harvest- 
ing and analytics solutions and services. Competitive pro- 
posals should be driven by a core of companies with a clear  
business plan. An example of innovation across sectors might 
be the collection of data in one field (e.g., weather) for the 
purpose of offering a service in a different field (e.g., insurance for 
farmers). Another example might be the development of high-
ly focused technology (for example, FpgA7 based, real time,  
complex event processing) to be used by two very different 
industry sectors such as finance and traffic management.

The deadline for ICT-15-2014 is April 23, 2014. If you are a 
luxembourg organization—in particular a private company 
interested in this topic—luxinnovation, National Contact point 
in luxembourg, is available to guide you in the process.

For photos from AMCHAM’s recent “Big Data” event, please 
visit page 28.

Horizon 2020: Big Data 
and Open Data Innovation 
and Take-Up
By Dr. Younis Hijaz, Luxinnovation Images: © European Commission

AMCHAM’s ComIT Committee recently hosted an event titled “Big Data”. The evening seminar 
focused on the challenges, visions and trends related to big data, and included a live demo. But 
what funding is available at the EU level with regards to this topic?

For More Information

Email us:  ncp.horizon2020@luxinnovation.lu 
Website: www.horizon2020.lu 
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What is plain language? 
In its best-known form, it amounts to a set of rules for avoiding 
jargon and writing plainly. Simply follow some common-sense 
principles—things like “keep sentences short”, “use bullet 
points” and “avoid the passive voice”—and your writing will be 
clear and effective.

Or so goes the theory. If clear writing were as easy as following 
a few rules, the practice would have become universal de-
cades ago. We’d have no need for the term “plain language”, 
because there wouldn’t be any other kind. 

Why didn’t the “rules for plain language” result in actual plain 
language? One reason is that the correlation between the 
rules and good writing turns out to be tenuous at best, unless 
a variety of other factors are also addressed. It’s possible to 
ignore the rules and create wonderfully clear writing. It’s even 
easier to follow the rules faithfully and still end up with an in-
comprehensible mess.

The main problem, however, is that the rules operate almost 
entirely at the level of language. That may seem like a strange 
criticism, given that language is what we’re talking about. But 
the rules ignore a fundamental truth: good writing starts long 
before the first word is written. It begins with clear thinking. No 
amount of sentence-shortening and passive-voice-correcting 
can fix problems left unsolved in the thinking stage, any more 
than new paint will fix the traffic patterns in a poorly designed 
office.

Plain Language as Process
Recently, plain language has started to be redefined as a pro-
cess rather than a set of rules. As opposed to being language-
centric, the process approach to plain language is user-cen-
tric. Instead of being about editing, it’s about problem-solving. 
Often it also involves other disciplines as well, such as informa-
tion design and user testing.

The process approach starts by asking questions about 
user and context. Who is the audience? What do they know 
and not know, expect and not expect? What are the circum-
stances under which they will they encounter the document? 
(I use “document” in the broadest sense, to include web sites, 
forms, letters, signs, and other types of business communi-
cation.)

The process approach also asks questions on the content 
owner side. What is the purpose of the document? What prob- 
lems or complaints have you had in the past? What legal 
or compliance issues involved? What product or business  
issues? What marketing or customer relationship issues?

It’s important to involve all stakeholders and to find out what 
their constraints, concerns and goals are. Even seemingly 
insignificant technical details, such as print margins or the 
technology used for certain data feeds, can create significant 
problems if not identified and factored into the process from 
the beginning.

Doing this type of extensive groundwork can allow you to 
determine what approaches will work and which won’t. The 
simple rules of plain language (along with more sophisti- 
cated language-focused techniques) can now be applied with 
meaningful results, because the larger communication issues, 
which the rules don’t address, have been worked out. 

In this approach to plain language, the actual writing of text 
is almost the last step. Ideally, a writer and designer will col-
laborate closely on the document. (This is important even in 
documents that may not look very highly designed in the usual 
sense.) To get the best results, the creative team should have a 
working understanding of the different stakeholders and their 
concerns. This varies widely depending on the type of busi-
ness, but often includes legal, marketing, product, and cus-
tomer service.

Plain Language:  
What It Is, How It Works 
and What It Can Do
By Josiah Fisk, More Carrot

Plain language today is about finding the best possible way to communicate …
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… even if it means eliminating words altogether, as with this road sign.

Individual Telephone Lessons
for only 26 Euro/unit

  

•  Flexible telephone lessons in 
30-/ 60-/ 90-minute units

•  Language training regardless of your 
location with tailored contents

•  5 languages: English, Spanish, French, 
Italian, German 

•  1.5 million successful telephone lessons 
taken so far

Our strong advantages:

Berlitz Language & Business Training S.à.r.l.
89-93 Grand-Rue • 1661 Luxembourg 
Tel.: 00352 – 26 38 32 48
 info@berlitz.lu • www.berlitz.lu

The Potential Business Benefits
Although plain language is sometimes thought of as a regula-
tory issue (because it is sometimes required by regulation), it 
has from the first been about functionality and efficiency. In a 
business context, there are many possible benefits:

•	 lower	printing	and	mailing	costs

•	 lower	translation	costs

•	 fewer	customer	calls/complaints

•	 better	document	management/control

•	 higher	response	rates

•	 point	of	difference	vs.	competitors

•	 “golden	source”	language	that	meets	needs	of	legal,	com-
pliance and marketing

Is plain language something the average person can learn, or 
is it a job to leave to the experts? It can be both. With relatively 
little training—plus motivation and practice—most people can 
rather quickly improve the quality of their emails, reports, pre-
sentations, and other business communications.

For communications that go out to customers, you may want 
to consider a consultant. These communications tend to be 
harder to fix (because they often have many stakeholders and 
constraints) and at the same time there is much more riding 
on the quality of the results. On the positive side, simplifying 
these communications can be an unexpected source of on-
going cost savings.

Either way, the main thing to understand about plain language 
is this: done properly, it can be a potent business tool with 
benefits for customers and employees alike.
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Tax Policy Under  
a New Government: 
Luxembourg as a Prime Location 
for International Business

In times where fiscal policy must equate with transparency, 
fight against tax evasion, base erosion and profit shifting, it 
is a major challenge that the new coalition government has 
to face when it comes to determining the tax environment 
applicable to luxembourg for the next parliamentary term. 

The content of the coalition program as regards fiscal policy 
demonstrates the intention of the government to face this 
challenge: stability is the key principle, and attracting new 
businesses and corporate headquarters to luxembourg, as 
well as allowing existing entrepreneurs to continue to devel-
op their economic activities, is the aim of the tax policy.

The new government must, however, also re-balance public 
finances which it intends to achieve first through a detailed 
screening of public expenses, but also via an enhanced 
collection of tax revenues. The latter does not necessarily 
consist of an increase of existing tax rates, except for vAT 
considered as unavoidable, but the rate will be kept the lowest 
in Europe. The focus will be set on the reinforcement of tax 
collection, for instance, with a more systematic application of 
the penalties and fines already foreseen in the current legisla-
tion in case of non-respect of the existing legislation on filing 
and payment deadlines. The aforementioned legislation, in 
particular the general Tax law, should be modernized as well. 
With the aim to accelerate the tax collection, a potential ex-
tension of the self-assessment process for direct and indirect 
taxes to both companies and individuals is being conside-
red. In line with international fiscal policy, the government has 
also committed itself to further enhance the fight against tax 
fraud. In addition, the criminal law applicable to taxation will 
be reformed. An increase of tax revenues can also be achie-
ved with the announced reform of the levies on land and real 
estate: the property tax will be revised through an increase of 
applicable rates or/and of the assessment basis.

Regarding the financial sector, the new government intends 
to strengthen the position of luxembourg as a leading lo-
cation for investment funds in general and for Alternative 
Investment Funds in particular. Subscription tax applicable 
to uCITS and specialized investment funds (SIF), to private 
equity, real estate or hedge funds set up as SIFs will remain 
unchanged, and the tax regime applicable to SICARs will be 
maintained. Additionally, in order to further attract highly qua-
lified individuals, the carried interest regime should become 
more efficient since it should be applied to all new funds 

launched in luxembourg without any duration condition. The 
new government will continue the path taken by the former 
government with respect to exchange of information: it will 
continue participating to the work done within the Eu and 
the OECD, but any extension of the scope of the automatic 
exchange of information must be made in accordance with 
the terms and the time scale required to ensure the stability 
and the competitiveness of the financial sector. The govern-
ment refrains from participating to the introduction of a Euro-
pean Financial Transaction Tax. However, it could envisage 
adopting a worldwide FTT which would avoid any relocation 
of activities outside of the Eu.

The fiscal policy concerning individuals is governed by social 
fairness. The new government commits to review the existing 
progression and tax rates applicable to individuals, as well 
as the various personal allowances based on socio-econo-
mic criteria. Furthermore, it is anticipated that spouses may 
elect in the future for a separate taxation, which is not the 
case under current law (spouses being always taxed jointly). 
In the context of the development of luxembourg as a private 
banking center, the government announced that it will not re-
introduce a net worth tax for individuals and not modify the 
tax regime for successions.

The coalition program includes measures relating to the 
taxation of companies at both national and international  
levels. The goal to achieve sustainable economic develop-
ment and growth implies sustaining the business of small- 
and medium-sized enterprises. Measures such as the intro-
duction of a mechanism allowing to defer the taxation of 
profits through the building of a special reserve for investment 
are hence envisaged. The government will also encourage an 
ecologically responsible use of energy resources through tax 
incentives. Additionally, in order to strengthen the capital-
ization of companies with shareholders’ equity and thus to 
avoid excessive debt leveraging and potential bankruptcies 
resulting thereof, the government will introduce the concept 
of notional interest allowing companies, under certain condi-
tions and within specific limits, to deduct a deemed interest 
expense calculated on the amount of their capital. 

Finally, treasury activities and cash-pooling should be further 
developed with the introduction of a specific legal and tax 
framework.

By Marc Schmitz, EY Luxembourg, & Frank Muntendam, AMCHAM Tax Committee Chairman, EY Luxembourg
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At an international level, the ambition of the new government 
is that luxembourg develops itself as center of excellence 
for headquarters of multinationals. To achieve this, some of 
the most relevant taxation laws applicable to companies (for 
instance, the so-called participation exemption and the tax 
rules applicable to intellectual property) will be amended. In 
that context, one could expect, for example, that the circle 
of beneficiaries qualifying for withholding tax exemption on 

dividend distributions would be enlarged by inclusion of pen-
sion funds and sovereign funds. From a recipient perspect-
ive, the holding periods (currently 12 months) and thresholds 
(currently	10%	or	an	acquisition	price	of	1.2	million	EUR	as	
regards the exemption of dividends and 6 million EuR as re-
gards the exemption of capital gains) could be reviewed. Re-
garding the partial exemption applicable to income derived 
from qualifying intellectual property, measures are intended 
to enhance the current regime while meeting evolving inter-
national standards.  

Since the capital currency used by multinationals is often 
expressed in a foreign currency, for instance the uSD, tax 
compliance can often be rather burdensome and costly for 
these companies in practice. In order to avoid the complexity 
that the conversion into EuR for compliance purposes may 
present, the use of the functional currency will be formalized, 
i.e., companies will be allowed to file their tax returns in the 
currency of their statutory accounts. To be fully in line with 
OECD and Eu principles of taxation, existing governance 

and substance rules will be extended, thus reinforcing the 
material and operational presence of companies and highly 
skilled workers in luxembourg. In addition, the government 
will work out a comprehensive transfer pricing legislation in 
line with international standards and develop a uniform frame 
for advance tax clearances in order to provide more trans-
parency, coherency and legal security for taxpayers. It is 
also intended to further expand the existing luxembourg tax 
treaty network.

looking at the above, the new government’s plans have 
all the required ingredients to contribute to the economic 
growth of luxembourg and to strengthen its position as a 
prime location for doing business. The next essential step is 
a prompt and effective execution of these plans to implement 
the various commitments at the earliest. As was already the 
case in the past, AMCHAM will continue to engage with the 
new government to make proposals and suggestions and 
thus contribute to making the announced fiscal policy a suc-
cess. 
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Is There A Logic  
To Project Failure?

If you are an investor, you know that no matter how good you 
are at picking stocks, some of them will decrease in value—in 
fact, most of them might. The skill comes in knowing when to 
sell and when to hold.

If management applied the same sort of rules, many more fai-
ling projects would be acknowledged at an early stage and be 
abandoned. It is rare, however, to hear anyone admit to being 
a part of a failing project.

So here’s one person: me. 

Yes, I’ve had some projects fail—embarrassingly so, in some 
cases. However, just as it is in the investment world, those pro-
jects that have worked have given a big payback. One project 
in particular received a lot of publicity in the British press a few 
years ago when a utility sued its supplier for a failed IT project. 
The costs weren’t clear, but it’s safe to say they had lost 150 
million gBp. Several years before that, two colleagues and I 
had produced the original program, a well-known billing sys-
tem. It took about six months and, adjusted for today’s prices, 
cost approximately 500,000 EuR. The later system was prob-
ably much more elaborate, and that accounts for some of the 
price difference; but the rest of the price difference was due 
to the overly complex, over-engineered approach some com-
panies take today in systems’ production. The failure was due 
to many different aspects, as I now know from hindsight—but 
failure in this case was inevitable.

Some years ago I read The Logic of Failure by Dietrich Dörner. 
It crystallized for me the two reasons why many projects fail:

1. The Unknowns

The 21st u.S. Secretary of Defense, Donald Rumsfeld, once 
said, “There are things we know that we know. There are 

known unknowns. That is to say there are things that we now 
know we don’t know. But there are also unknown unknowns. 
There are things we do not know we don’t know.” 

The bigger, more advanced and more complex projects be-
come, the more unknowns there are. These apply to untested 
areas, such as interfaces and new products, where you know 
neither the boundaries nor how they work under pressure, but 
also to the difficulties involved in, for example, linking a com-
plicated legacy system with a new online system or complex 
database technology with other databases. Difficulties can 
also arise with an elaborate management structure or project 
organization, or it may be due to a lack of skills in some areas. 
It is astonishing how often such topics are ignored or brushed 
aside.

2. The Lack of Real Risk Analysis

project risk is sometimes analyzed—but these are only the 
known risks which, in reality, actually offer little risk! The more 
perplexing—yet more necessary—challenge is to try to ident-
ify the unknowns. To find these, look at complexity in all its 
forms or at areas where you have no knowledge or experience. 
Consider new products or skill areas. probing this won’t ne-
cessarily reveal the real problems, but you will become more 
prepared for problems when they do occur. I would also add a 
cost factor to these risks and show this factor in early budgets 
so that potential overruns, which will become real overruns, 
can be seen at an early stage.

Finally, do as the investors do: cut at an early stage when you 
get into loss mode—don’t be afraid of sunk costs—and redi-
rect your investment into something else that could pay off.

By Robert Prendergast, IT Consultant
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What Place Does Social Media 
Have in the Business World?
By Guy Achten, Mastercraft Language Solutions

Every day more companies communicate via social networks 
like Facebook, Twitter or linkedIn. There you’ll find both very 
small businesses, such as pubs or restaurants, as well as 
large companies. But does each and every business absolute- 
ly need to show its presence on social networks?

First of all, you must decide which network to choose. Twit-
ter is best for businesses that have a lot of new information 
to share on a regular basis. Facebook seems to be the bet-
ter choice if you want to stay connected to your customers.  
linkedIn is primarily geared towards professional networking 
in order to find new business partners or opportunities. 

On the other hand, isn’t it a better idea to refrain from social 
networking if one has nothing to share? Nothing looks less 
interesting than a Twitter or Facebook account that has not 
been updated in a very long time. But spreading too many ads 
can also be harmful. Who wants to have spam in his or her 
inbox every day as well as at the top of his or her Facebook 
newsfeed? Nobody! A recent study found that uploading too 
much information to Facebook makes people like you less. 
Nothing is more annoying than someone who shares a picture 
every 10 minutes. It’s up to you to find a reasonable rhythm of 
sharing between six months and 10 minutes.

The choice of linguistic style in social media is also primordial: 
avoid being too formal, and make sure your message is brief. 
It’s important to maintain a positive social identity and not to 
use offensive language. All posts from third parties should be 
monitored and deleted immediately if objectionable language 
is used. Finally, social networks are not an appropriate place 
for businesses to share their political point of view. Your social 
network should remain a neutral space where all members of 
the network feel respected. 

luxembourg has an additional minor “problem” that other 
countries do not have: the question of language. Should one 
use luxembourgish, French, English, german, or even portu-
guese or Italian? There are no hard and fast rules, but using 
only german, for example, would exclude a whole group of 
people in luxembourg. 

Should you then post all your updates in all possible lang-
uages? No. Think about every update and determine who 
the	target	audience	is.	In	a	country	where	nearly	50%	of	the	 
population comes from abroad, no single language will be 
appropriate	100%	of	the	time.	

So, finally, what should you do? Only communicate via the so-
cial network that best fits your needs at a suitable frequency, 
avoiding spam, inappropriate language or any controversial 
subjects and alternating between one or two languages that 
your customers speak. 

We at Mastercraft language Solutions have solved the lan-
guage issue by addressing our community in different lan-
guages in order to better target our audience. Nelson Mandela 
once said, “If you talk to a man in a language he understands, 
that goes to his head. If you talk to him in his language, that 
goes to his heart.” We believe that this is true both in life and 
on social networks.



Luxembourg 
2014 Best 

Workplaces List

Great Place to Work® Luxembourg 
Tél. : +352 26 27 69 21 - info@greatplacetowork.lu - www.greatplacetowork.lu

These 6 companies have been recognized by their employees as Best Workplaces.

media partnerstv media patnerspOnsOrs Of ceremOny

Le Journal Financier de Luxembourg

Rank Company Sector Number of 
employees

1 John Deere Financial Finance 70

2 CTG Luxembourg PSF S.A. ICT 208

3 Atoz S.A Professional services / Tax advisory 106

4 ING Bank Luxembourg Banking 796

5 Adecco Group Luxembourg Professional services - Staffing & Recruitment 90

6 ebrc ICT 144
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New Year’s Welcome with Etienne Schneider 
Photos: Laurent Weber

AMCHAM Luxembourg held its annual invite-only reception at the U.S. Embassy to in the pres-
ence of U.S. Ambassador to Luxembourg Robert A. Mandell, with guest of honor Deputy Prime 
Minister Etienne Schneider. Minister Schneider discussed the government’s plans for the future, 
including the simplification for entrepreneurs to start a new business.
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Paul Schonenberg (AMCHAM), Ambassador Mandell, Minister Schneider

“American companies play a large and 
vital role in the economy of Luxembourg, 
and I was pleased to welcome them, as 
well as the international companies and 
Deputy Prime Minister Schneider into  
my home for the New Year’s Welcome 
reception in order to show our apprecia-
tion for all they do for the community as 
a whole.”

—U.S. Ambassador Robert A. Mandell

• Complete at your own pace or in a minimum of 18 months
• Flexible entry dates
• Interna tional faculty and student body
• AACSB accredited
• Evening classes
• Financial help available (up to €13,000/year)
• Possibility of internship 

 Or

 Complete a certificate in: 
• Management 
• Finance
• Human Resources 
• Risk Management

EARN YOUR MBA  
WHILE WORKING

Call for details: (352) 22 76 13 1

John F.Welch
COLLEGE OF BUSINESS

7, Rue Alcide de Gasperi
c/o Chambre de Commerce
L-2981 Luxembourg

www.shu.lu
welchmba@shu.lu

INFORMATION SESSIONS

Tue, Mar 25th at 6:30 pm 
Thu, Apr 3rd at 6:30 pm 
Tue, Apr 8th at 6:30 pm

Alexandre Pirotte (Fragomen), Carla Rosen-Vacher (U.S. Embassy) 
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Patrizia Luchetta (Ministry of the Economy and Foreign Trade),  
Joseph Huggard (The Huggard Consulting Group)

Paul Helminger

Minister Schneider

Ambassador Mandell

Christian Carbonne (Luxair)

Marie-Brigitte Bissen (Evolution Plus)

New Year’s Welcome (Cont’d.)



Communicate across  
Europe at a national rate...  
it’s simple.

Communicate across Europe at a national rate! Thanks to JOIN, the first European operator, it is now possible. No more barriers, 
just communicate throughout whole Europe. JOIN’s easy to understand and transparent tariff plans, all with access to high speed 
data 4G, give you peace of mind and hyper mobility. JOIN makes communication across Europe accessible to all: to you, to me,  
to SME’s and large corporate customers, either living in Luxembourg or in the ″Greater Region″. Join the movement. That’s the way!

Make calls everywhere in Europe at the national rate! This is now possible with JOIN, the first  European operator. With  
no more borders, you can make calls with peace of mind throughout Europe. Through simple and transparent pricing plans, 
JOIN offers hypermobility, giving each customer access to 4G and IT Cloud services. Join the movement. That’s the way!

Luxembourg-Ville
Place Guillaume II, 46

Esch-sur-Alzette
Rue de l’Alzette, 90 

Luxembourg-Hamm
Rue de Bitbourg, 11

joinexperience
Find out more on joinexperience.com,
on our Promoline 8002 9008 or in one of our Experience Centre. 

4037-JOI-AnnConnexion-1seulTarifB2B-A4-PROD.indd   1 21/02/14   17:27
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Big Data Event
Photos: Laurent Weber
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A lively, interactive panel discussion on big data was recently held at Deloitte. A networking 
cocktail followed.

“During the event, we saw that big data may be a central component of many compa-
nies’ strategies; for others, it’s just an expensive distraction. Will big data really help 
your company? Find out by asking crunchy questions about critical business issues 
and see which data sources really matters.”

—Jean-Pierre Maissin, Deloitte 

Georges Kioes (Deloitte)

Benoît Otjacques (Gabriel Lippmann)



FUNDSEVENT 5th EDITION
PARC ALVISSE HOTEL - LUXEMBOURG

3 APRIL 2014

PLEASE REGISTER WITH THE INVITATION CODE GUI2701*

ELITIST NETWORKING

BUSINESS LEADS 

KEyNOTE AND PANELS 

12 ExPERT WORKSHOPS

300 DECISION MAKERS ExPECTED

*Free entrance reserved to people directly or indirectly involved in financial product selection: CIOs, family offices’ directors, private bankers, life insurance directors, decision makers in the 
funds of funds or pension funds field.... Entrance for services providers and consultants is charged 350€ EX VAT. FundsEvent will respect the following quta of end users/consultants : 75% 25%
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SILVER LanyaRd SponSoR paRtnERS EVEnt paRtnERS

ExhIbItIon Stand SponSoR

The n.1 event for fund selection ecosystem

by HR One

SAVE THE DATE - 03 June 2014

> 1 panel
> 2 keynotes
> 4 HR Dreams

> 12 masterclasses
> 300 visitors expected

300 key decision makers are expected for this second edition.

CHAMBeR OF COMMeRCe
7, rue Alcide de Gasperi   L-2981 Luxembourg-Kirchberg
From 8:30am to 5:00pm

Le Journal Financier de Luxembourg

MEDIA PARTNERSSILVER EVENT PARTNERSWELCOME
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 GoldWELCOME Bronze MEDIA PARTNERS High Patronages

e f f i c y c l e
Le Journal Financier de Luxembourg

24th April 2014
meet the Green Business leaders

•  Meet International Guest Speakers during a unique Green Conference

•  Discover the best local green practices with the Luxembourg Green Business Awards 2014 

• Participate to the most elitist networking

•  Don’t miss the main event dedicated to Green Business Business

Program 

4:30 pm  Doors opening

5:00 pm   Conference opening, Welcome words.  
Carole Dieschbourg, Minister of the Environment 

5:10pm   Keynote Speech: Prof. Dr. gerhard Prätorius

5:45pm  Keynote Speech: miriam Kennet

6:20 pm   Luxembourg Green Business Awards Ceremony

7:00 pm  Networking Cocktail

Alvisse Parc Hotel - LUXEMBOURG

on gala.greenworks.lu or team@greenworks.lu  +352 26 27 69 1
Register now

Business Growth Turns Hybrid

Luxembourg green business summit

Prof.  Dr. Gerhard Prätorius 
 Head of Coordination CSR and Sustainability   

Volkswagen Group

Miriam Kennet  
 Co- Founder and Director  

The Green Economics Institute
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Younis Hijazi (Luxinnovation)

Xavier Verhaeghe (Oracle)

Jean-Pierre Maissin (Deloitte)

Yves Moriceau (Oracle)

Dieter Deramoudt (Oracle)

Joanna Denton (PwC)

Big Data Event (Cont’d.)



MEMBERSHIP FORM

Company Membership Application
The American Chamber of Commerce in Luxembourg (AMCHAM) is an international business associa-
tion committed to promoting English-speaking networking opportunities and business relations in the 
Luxembourg Region. AMCHAM offers an international platform for companies interested in being part of 
a collective voice while promoting Luxembourg as the ideal place to work and live. To apply for member-
ship in the American Chamber of Commerce in Luxembourg, please fully complete and return this form.

Company Details

Company Name: 

Address: postal Code & City:

Telephone: Fax: 

Website:

Company Representative Details

First name: last name:

position: E-mail:

Telephone: Nationality:

Company Information

Total employed in luxembourg:   parent Company Name & location (Country):

Please provide the contact information for the key decision makers in your company. We request that you fill in information for the key titles we have already listed 
below (when applicable), but feel free to also add other key employees, their titles and contact information within your organization. Individuals listed below will be added 
to our database and will receive updates on AMCHAM news, events, updates and more.

 Position Name Email  Telephone

1. CEO   

2. Head of Diversity   

3. Head of Finance/CFO   

4. Head of HR   

5. Head of IT   

6. Head of Marketing/Communication   

7. Head of Operations   

8. Head of Tax   

9.    

10.    

* For additional representatives, please add a separate sheet.

Industry Affiliations (please check all applicable):

 Banking, Insurance, & Asset Management  Metals & Metal Fabrication

 Consulting & Service providers  Automotive Systems & Components

   Financial Transportation & Distribution

        Other – please specify:  Information Technology  

	Education & Health Care  Multimedia & Communications

	Other - please specify:



MEMBERSHIP FORM

Chartered Membership

Corporate Membership

Small Business Membership

Membership Category: There are 3 levels of Membership presented below, please check the one applicable.

All member companies’ names are posted on the AMCHAM website and receive complementary copies of Connexion, AMCHAM’s 
news magazine, and the Working in luxembourg book & CD-ROM.

The fiscal year of the American Chamber of Commerce in luxembourg starts the first of january of each year. An Annual general 
Meeting is usually held within three months of the close of the fiscal year to renew the Board of Directors, review the previous year’s 
performance, and set goals for the new fiscal year.

If accepted as a member of the American Chamber of Commerce in Luxembourg, the company agrees to abide and 
be bound by AMCHAM’s rules and regulations. The appropriate first annual membership dues will be immediately 
transferred to the BGL BNP Paribas bank account number IBAN LU66 0030 7231 2322 0000.

Chartered Members constitute a special privileged business group. They are recognized as the luxembourg and the great- 
er Region’s business community leaders (no matter their size) who are dedicated to making a substantial commitment to 
the interests and welfare of the luxembourg business community. Chartered Members receive special recognition with:

• A directorship on the Board of Directors, the company name displayed in AMCHAM’s media packets;

• Benefit from proprietary information as well as access to exclusive events, briefings and meetings with prominent repre-
sentatives of American, European and international bodies and institutions;

• ½ page recognition in AMCHAM’s Connexion magazine as a new member (one time only); 

• Optional ½ page free ad in AMCHAM’s Connexion magazine (one time only);

• Free entry to all AMCHAM events (except for ABAl lunches).

An annual membership fee of EuR 2,500 per annum is required for the first three years, marking the firm’s extensive com-
mitment to community service and support. Dues are EuR 1,000 per annum thereafter.

Corporate Members are the backbone of the AMCHAM luxembourg. They are recognized as the significant and active 
participants in the luxembourg and the greater Region’s business community. Businesses with 11+ employees benefit 
from the support and networking activities of AMCHAM through:

• Being eligible to participate in the Special purpose Committees (HR, IT, Finance, Tax, Diversity, New Business & 
Entrepreneurship and Marketing) that engage in advocacy on issues that may affect the specific business and social 
environment of the company;

• ¼ page recognition (with logo) in AMCHAM’s Connexion magazine as a new member (one time only); 

• Free participation in all AMCHAM events (except for ABAl lunches) for all employees.

Annual fee is EuR 800. 

Small Business Members have the same basic rights of the Corporate Members. The Small Business Members are star-
tups or small independent businesses with 1 to 10 employees. generally Small Businesses grow into full Corporate 
Membership as their business activities expand over time. The benefits are:

• Free entry to all AMCHAM events (except for ABAl lunches) for all employees;  

• Name recognition in AMCHAM’s Connexion magazine as a new member (one time only).

Annual fee is EuR 400.

Please return completed form to info@amcham.lu or fax to (+352) 26 09 47 04. Thank you!

Signature of the Company Representative

Date:



100 years of innovation
Proud of its past and focused on the future, Faber celebrates this year 
its 100 years. Since 1914, we are expanding our services to anticipate 
the needs of our customers. Offset printing, digital printing, new 
media,… Faber improves his skills from generation to generation. 
Let’s continue the story together and face the challenges of this new 
century. 
 
www.faber.lu   info@faber.lu   +352 32 87 32 - 1 

tomorrow

our past 
Proud of 

focused on



with Smart Pro, you enjoy unlimited data and communications nationally, communications to and from 
Europe, data in Europe pooled between your company’s phones, a Cloud and other exclusive Orange 
services. Smart Pro is a complete solution, specially designed for craftsmen, the self-employed and small 
businesses.
entrepreneurship changes with Orange

why should you have less
than the big boys?

Visit one of our 9 Pro Centers in our shops 
or contact one of our salespeople on + 352 27 888 888 
or by email at sales@orangeluxembourg.lu
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